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Overview 

ÅWhy Content Marketing & WordPress are the 

perfect pair  

ÅSimple steps to create a Content Marketing plan  

ÅTips & tools for creating content without giving 

yourself a headache 

ÅHow to integrate Content Marketing with your 

WordPress website 

ÅWhat makes content ñshareworthyò 

ÅQuestions 
 

 



WordPress & Content Marketing 

The Power Couple 



Content Marketing & WordPress 

Content Marketing is a marketing technique 

of creating and distributing relevant and 

valuable content to attract, acquire, and 

engage a clearly defined and understood 

target audience ï with the objective of driving 

profitable customer action.  

 

 

WordPress is the top platform to deliver the 

content youôve developed.  







Creating Valuable Content 
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Creating Content Isnôt Enough 

Promote 

Social 
Media 

Optimize 

Content 



Creating an Easy Plan 

STRATEGY 



Know thy audience  
buyer persona 

1 ς Define Buyer Persona 
Quick outline of your ideal client /  current client base 
 
Example -- Small business just getting started that needs a 
website and will hopefully need continual website updates.  
 

2 ς Hot Topic Ideas 
Think of the top 3-5 questions you constantly get asked.  
 

3 ς Create a Content Plan Around These Topics 
Example ς Quick blog on how to backup your website 
 
 



Quote pulled from Hubspot.com 



Quote pulled from Hubspot.com 



Content Marketing Objectives 

ÅBrand Awareness 

Å Lead Generation 

ÅWebsite Traffic 

Å Industry Leader 

Å Sales / Customer Acquisition 

ÅConnect with a New Audience  

ÅSEO 

Å Etc. 

 



Examples 

ÅHow & Why to Run Updates on Your 

WordPress Website 

 

ÅHow to Backup Your WordPress 

Website 

 

Å10 Things to Consider When Evaluating 

a Website Makeover  





Do a Social Push 
Plan your social and promotional push 



Once You Have Your Topics 

ÅCreate content around your hot topics. 

ÅMake sure they are optimized 

Å For SEO & all devices  

Å Share/push them socially 

Å Promote content  

ÅEmail 

ÅPress Release (if appropriate) 

Å Paid Advertising 

Promote 

Social 
Media 

Optimize 

Content 



Tips for Actually Getting It Done 

ÅPut it on your calendar. 

 

ÅLeverage other peopleôs content 

ÅWrite a blog post about a useful infographic or 

include a helpful video and give your advice 

surrounding it. 

Å Do a weekly/monthly roundup  

 

Å Leverage outside resources  

Å Have something transcribed: webinar / podcast 

Å Proofreader from eLance 

 



Types of Content  
 
Tips & Tools for Content  



Types of Content 

ÅInfographics 

ÅArticles 

ÅPodcast 

ÅFAQs 

ÅWebinar 

ÅNewsletter 

ÅWorkbooks 

ÅPress releases 
 

 

Å Free consultation signup 

Å Register for a class 

Å Weekly round-up 

Å How-toôs  

Å Ebooks 

Å Guides 

Å Data sheets 

Å White papers 

Å Case studies 
 

 



Types of Content 

ÅSlideShare  

ÅWhite Papers 

ÅHow-Toôs  

ÅBlog Post 

ÅChecklist 

 

Å*** Gated Material ***  

ÅMust provide email address  

ÅVideo & Audio 

ÅPuts a voice behind you 
 

 







Focus on Your Identity 

ÅStart with one ï Maybe a weekly email blast or blog 

post 

 

ÅIf youôre writing a blog or newsletter make sure your 

authentic voice is coming through. 

 

ÅHelps to think of a particular client or the person you 

identify in your buyer persona rather than thinking of 

how youôre going to relate to 100s of people 

 

ÅDonôt write for SEO ï write for your client 

 

 



Example 

I do a newsletter a week, usually pushing back to a 

blog post or talking about an upcoming event. 

 

I use MailChimp which integrates nicely into 

WordPress and is free up to a certain number of 

emails.  

 


