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			Are you ready to take your clinic's SEO to the next level? In this episode of the Propel Your Practice Podcast, we share our #1 SEO website secret for boosting your online presence and attracting more patients to each of your clinic's multiple locations. 

How? It's all about optimizing your website's location pages. 

This may sound basic, but many of you aren’t doing it, or you’re not doing it right. You’re about to learn the common pitfalls many clinics fall into, such as overlooking optimization practices and offering scanty information. As well as how your location pages can be your clinic’s digital ambassadors. 

Let's dive in and discover the essential elements that turn a mundane page into a robust, SEO-friendly location hub. 

Tune in now and unlock the secrets to building out and optimizing location pages that drive traffic and conversions for your clinic's multiple locations.


Listen to the podcast episode:
Local SEO for Clinics: #1 SEO Website Tip for Clinics with Multiple Locations








Related Resources for #1 SEO Website Tip for Clinics with Multiple Locations:
	Why Your Clinic Needs an SEO Campaign to Thrive
	How Do I Improve My Clinic’s Website Rankings?
	How to Write a Professional Bio [Template Included]
	[Webinar] Patient-Driven SEO: A Simple 3-Step Plan to Attract More Patients Online



How Location Pages Provide a Strong Online Presence
As the digital world continues to expand, the importance of a strong online presence for multi-location clinics cannot be overstated. It's crucial for healthcare providers to understand the art of Search Engine Optimization (SEO) to ensure their clinics stand out in a competitive landscape. 
The key to success lies in the individual location pages on your website. Many clinics fail to realize the potential of these pages, often reducing them to mere placeholders with basic contact information. 


Clinic Location Pages for a Healthy SEO Campaign 
Using each location page as a unique opportunity to rank on Google has become a crucial element in a well-oiled SEO strategy.
Your pages should be rich in content, including clickable phone numbers, embedded maps, location-specific services, conditions treated, and team member bios.
Furthermore, these pages should not be generic. 
Instead, they should be bursting with unique images, testimonials, and compelling narratives that distinguish one location from another.
A location page should be a microcosm of the clinic itself, giving potential patients a clear and complete picture of what to expect. 
On this episode of the Propel Your Practice podcast (embedded above on this page), you’ll learn all about the necessity of integrating SEO best practices, such as accurate meta tags and descriptions, along with schema markup to enhance visibility and make each clinic location easy to find for both search engines and patients alike.


Creating Your Google Business Profile Listing for Every Clinic Location 
Another significant aspect of a winning SEO strategy is the creation of individual Google Business Profiles (GBP) for each location. 
This simple yet often overlooked step can significantly impact a clinic's local search presence.
It helps patients find the right location quickly and provides them with vital information, such as business hours, services, and direct links to the clinic's location page.


Connecting with Your Target Audience, Wherever They Are
The implementation of these strategies is not just about ticking off SEO checklists; it's about crafting an online experience that resonates with potential patients. 
Each element of a location page should be thoughtfully curated to convey the clinic's brand, ethos, and the quality of care provided.
This personal touch not only improves SEO rankings but also builds trust and rapport with patients before they even step through the clinic's doors.


Creating an Excellent UX with Location Pages
Mastering SEO for multi-location clinics is not a one-size-fits-all endeavor. It requires attention to detail, a significant understanding of each location's unique offerings, and a commitment to providing valuable content that serves the needs of both search engines and patients, offering them a great user experience (UX).
By following the guidance provided, clinic owners can transform their online presence, making each location a beacon for patients in the digital realm.


Watch: #1 SEO Website Tip for Clinics with Multiple Locations
This video will be released on March 12, 2024. 



Local SEO for Clinics: #1 SEO Website Tip for Clinics with Multiple Locations - Podcast Transcript
On this episode of the Propel Your Practice podcast. I am sharing with you my number one SEO website tip for clinics that have multiple locations. 
Hi, I'm your host Darcy Sullivan with Propel Marketing & Design. Welcome to today's episode. This one tip, although it is simple, I see so many clinic owners missing out on this opportunity. And when you put this one tip into place, if you have multiple locations, I can guarantee you that you will see success. 
Are you ready for it? And again–it sounds very simple–it's to build out and optimize location pages for each of your locations. 
While I do think it's common practice for clinics that have more than one location to have specific pages designated for each location, oftentimes, they're very small pages with very little information. 
And, usually, they're not optimized for search engines. Typically they just include an address and a phone number, maybe even a way to book an appointment and a link to the Google Maps, and that's it. 
But you see, every single page on your website gives you the opportunity to rank on Google, and these specific location pages are key if you want to drive traffic for each of the locations where you have clinics. 
So what kind of content can you include on these pages that goes beyond the general?
Okay. Address, phone number, and map. Well, let’s dive in and talk about that. 
We want to make sure when you set up these pages, that they are optimized for search engines, meaning that you've got your proper meta page description and your proper SEO meta title included. 
But you also want to include other elements. 
The address. I think that's a given. The phone number but we want to make sure that the phone number is click-to-call, meaning that in this digital age, when so many people are using smartphones, that when they're on that page, they're able to click that phone number and call you. 
Other things we might want to include are:
	An embedded map, along with a link to the Google Map that's associated with that location

	A photo or two of the outside of the building to help differentiate that location from the other locations

	A couple of images from the inside of that, of that location to help it differentiate it from other locations

	In addition to that, we, of course, want an easy way for them to book or a call to action.


Oftentimes, when there are clinics that have multiple locations, the different locations offer different services. They have different team members. Etcetera. So we also want to highlight what services are offered at that specific location. 
In addition, what conditions you treat at that specific location, testimonials for that specific location, images of the team members, and maybe even a little short bio for each of those team members. 
We recently released a blog post that has been really a lot more popular than I thought it was going to be, and it is all about how to write a short bio. 
We'll include that in the resources associated with this episode, but you can also find that by visiting propelyourcompany.com and just do a search for bio. It is a handy little fill-in-the-blank bio to help get you going because I know writing about yourself or about others isn't always that easy. 
In addition to that, you might want to highlight if you take insurance or not. So really, to hone in here, we want to make sure that these pages are almost a little specific hub or could be standalone information that completely outlines what each of the specific locations offers. 
We're going to keep this episode nice and short, but let's go over that list again of things that we want to make sure that we include to help each of your location pages stand out. 
We want to make sure that we have the name of the location, meaning that if you–if it's your west location or your east location or your Name of City location–that you have that clearly designated so that somebody knows that they are on the right location page. 
That you have the address, that you have a map, that you have a clickable option for somebody to get to Google Maps, to get to your address. Or that you're at address is clickable, that your phone number is clickable for somebody to call and book an appointment if that is the way that you want them to get ahold of you.
If you want them to book an appointment a different way, make sure that you have a clear call to action for how they can book an appointment. 
We want to include at least one photo of the outside of that building if not more. We also want to make sure that we include some photos of the inside of the building. 
That we highlight the specific services that are offered at that location, along with if there is a different approach, meaning if it is a location that is a gym slash clinic hybrid. Or at that location offers physical therapy and another location does not. 
We want to highlight any specific equipment. There might be specific equipment that is available at one location and not at another. We want to highlight what conditions are treated at that specific location. 
We want to include specific location testimonials. We want to highlight our team members. And again, you can grab the bio template that we have on our website by visiting propelyourcompany.com and do a search for bio that will give you the opportunity to find that. 
If your location has partnerships throughout that area, you want to highlight those. Is there specific paperwork that might differentiate from location to location? Again, put that on that, that one page. 
We want this one page to just be the hub, basically for that specific location. If insurance differs from one location to another, again, highlight that on that page. We really want this page to almost be a standalone hub that really identifies what that one specific location offers. I
n addition to that, again, make sure that you are using your best SEO practices, that you're including proper meta information, including your meta page title tag, your meta page title description, schema markup, which might sound a little bit scary, but it really isn't. If you Google it, it's just a little bit of code that you can have generated that you can add to these specific pages. That just helps Google identify that location. 
And, of course, each of your locations should have separate Google Business Profile listings. 
On an upcoming episode, we'll talk more about overall strategy for clinics that have multiple locations, but today, I just really wanted to share with you my number one SEO tip for clinics with multiple locations, and that is to build out an optimize specific pages associated with each of those clinics.
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	Get our next podcast episode delivered directly to your inbox: 

We'll email you when we release new episodes. 
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Darcy’s SEO strategies are easy to implement and effective. She’s the #1 SEO expert I refer to whenever I need help with my rankings.
 





	

	
            
        

SEO queen! I can’t thank Propel and Darcy enough for holding my hand through the SEO process! I’m loving the podcast and all the insight! Also loving that my business is now getting the brand awareness and sales I’ve always wanted!
 







	

	
            
        

Wow! Clear, concise and impactful. Excellent details and tips - already seeing a return!! Worth the 20 min listen.
 

















Sponsors
This episode of the Propel Your Practice Podcast is brought to you by Propel Marketing & Design. Propel Marketing & Design helps Chiropractors, Acupuncturists, Physical Therapists, Wellness Practitioners, and other clinic owners improve their website rankings.


Do you have a suggestion for an upcoming topic or guest?
We love a good suggestion and we’re happy to take yours! Tell us about a topic you want to hear more about or a guest you think would make an impact here and we’ll take care of the rest. 
>> Suggest a topic or guest.


Interested in sponsoring a Propel Your Practice Podcast episode?
If your organization would be a good fit for our target audience, we’d love to work with you. Hit the link below and let’s talk.  
>> Become a sponsor. 


	
				Insert Content Template or Symbol	






						
				

	
		
							
					
						Oops, This Page Could Not Be Found!					

					
					
						

					

				

							

			
				
					
						404

					

					
						Helpful Links

							⚡Free Workshop + Bonus: Create a Simple 3-Step SEO Plan ⚡


					

					
						Search Our Website

						Can't find what you need? Take a moment and do a search below!

						
									
			

				
				
					Search for:
													
											
				

				
					
										

									


				
			



							


			
		

								

					

				

			

		

	


						
					
  
				  
				
				
								
					
		
					
	
		
			
				
																									
							Listen to the Propel Your Practice Podcast
			

 





 



 





		
																					

																										
							Company
			Home

About Us

Services

Products

Contact

 



		
Let’s Get Social 

		

			
																												
						
																																			
											
										
																				
						
																																			
											
										
																				
						
																																			
											
										
																				
						
																																			
											
										
																				
						
																																			
											
										
				
			

		


		
																					

																										
							Learn
			Blog 

Podcast

Free SEO Training

Guides, Checklists, & More

Log in: Ready. Set. Rank! 



		
																					

																										
							


																					

																											
				

			
 
		
 
	 

	
	
		
			

				
		
		Copyright 2011 - 2024 Propel Marketing & Design, Inc. | All Rights Reserved 
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